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Supplying HCV OEMs Report

This report examines the current state of the HCV market looking at the market recovery following the
recent economic crisis. The report analyses the key drivers currently affecting the industry, in particular,
fuel efficiency, reduced emissions, safety, industry profitability and the changing nature of supplier/oem
relationships.

The report also features analysis of these key OEM’s in China, India and Europe: Daimler, Man Truck Bus
AG, Scania, AB Volvo, Iveco, Navistar/International, Paccar, Hino, Isuzu, UD Trucks, Tata, Ashok Leyland,
China FAW and DongFeng Motor Corporation.

Background to this Research

The global truck industry is today in recovery mode across the key developed markets with OEMs
predicting considerable growth limited in NAFTA and Europe by their ability and the ability of the supply
base to bring capacity back on-stream. Meanwhile the developing markets of China and India continue
to exercise the industry in terms of both growth and appropriate product development.

However, the industry that is emerging from the global financial crisis has changed and is beginning its
response to a broad range of big challenges. Sales volumes began a slow recovery during 2010, which is
gathering pace through 2011, but the headline figures mask several underlying trends, some of which
are rooted in the increasing regulatory burden, and some of which result from reshaping the business
and responding to the challenges of profitability in a volatile market, preparing for the growing
competition from Indian and Chinese OEMs.
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